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This report is designed to demonstrate PR results achieved for the GCVA over a given time 

period, meeting the agreed communication objectives:

• Promote innovation and showcase the solutions gift cards provide to current needs

• Champion the needs of the sector

• Protect the sector’s reputation 

• Position the GCVA as a gateway for practical advice and support

Specifically, this report covers Q4 of 2023 to give an indicative view of how PR has positively 

impacted the GCVA’s search visibility and organic traffic during this period. 

Background



Inputs and Activities
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Between October – December 2023, we produced/used a range of materials to engage target 

audiences and meet communications objectives:

• 2 press releases: Cost of living Christmas release, cost of living retail release 

• 1 feature: Top tips for gifting and spending a gift card 

• 7 comments in response to media enquiries 

• 1 campaign: Loyalty research 

• 1 FAQs document 

• Copy for PR page on GCVA website 



Total results 

In Q4 of 2023, PR has achieved the following earned outputs:

• Total coverage: 12

• Links: 2 | Average DA: 53

• Total reach: 2,776,714

• Coverage highlights: The Retail Bulletin, Customer Experience Magazine, Retail Times 



Breakdown of coverage by sector 
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Standout coverage
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MUU: 15,000  DA: 50 MUU: 28,000



Standout coverage

7MUU: 7,000MUU: 20,000



Quality of outputs
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Total reach of PR coverage: 2,776,714

Average backlink domain authority: 53 

The Trust Flow, which measures the quality of the links to 

the GCVA website, has declined by one by some fluctuation 

is expected, particularly with the move to a new website. The 

quality of links secured over the quarter was high, reflected 

by the average backlink DA, so continued pursuit of these 

should help to drive Trust Flow in the right direction. 

The Citation Flow, which measures the quantity of links,  has 

increased by 7, which is a significant improvement on the 

last quarter. 

Trust and citation scores (September 2023):



Out-takes: Organic Search Visibility 
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The GCVA ranked for 33% less keywords over Q4 of 2023, compared to the same period in 2022. However, in December, the 

website was ranking for a record number of keywords (203). These include branded search terms, such as ‘GCVA’, with the 

majority of others relating to the members.  E.g., ‘Toggle gift card’ and ‘Little Starts gift card’. 



Out-takes: Keyword Research
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Here we can see the keywords that GCVA is 

ranking in the top 10 Google searches for. 

GVCA continues to rank in the top position for 

branded search terms such as gcva. 

However, the website is not ranking in the top 

20 for many relevant non-branded search 

terms, such as ‘gift card’ or ‘gift card 

research’. Predominately, it ranks for member 

related terms. 

As the new website continues to be 

developed, it would be good to compile a list 

of keywords that you’d like to rank for, and 

ensure there is related onsite content, such as 

blogs, and that these are included in all PR 

copy. 



Summary / Key Learnings 
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• Whilst there were approval challenges in Q4, we maintained a strong stream of activity, through maximising the Cost of Living 

research, responding to media enquiries and refining our messaging. 

• Although the loyalty research was carried out in Q4, the PR activity from this will take place in Q1 of 2023. These press releases 

should enable us to build on the previous interest we’ve seen from the employee benefits media and secure quality coverage in  

this sector, as well as raise awareness of the value of gift cards as a tool for employee retention and recognition. 

• The total reach has increased significantly, in part due to the GCVA research being included in several national articles on gift 

cards around Christmas. Whilst some of these took a more negative tone, provision of the GCVA stats helped to represent the 

value of the gift card market and the appreciation that consumers have for them. 

• The quality of links secured over the last two quarters has been high and the Citation Flow has increased significantly. 

• Finally, the GCVA website is ranking for an increasing number of keywords, but focus should be given to improving rankings for 

the most relevant non-branded search terms. 



The briefThe briefThank you
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