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Gift cards overtook physical
gifts in lockdown

Gift cards emerged as the most popular form of gifting during Covid-19,
according to latest research from the Gift Card & Voucher Association (GCVA)
and GlobalData.

The research into 2000 UK shoppers found that, of those that purchased
gifts for loved ones during lockdown, 14% bought a gift card for somebody
else, outselling physical gifts at just 12%.

‘Some of the UK’s most popular gifting occasions, such as Easter, Mother's
Day and Father’s Day, fell during lockdown,” says Gail Cohen, director general
of the GCVA. ‘To adhere to social distancing, consumers needed gifting
solutions that minimise contact, could be sent instantly, and enjoyed at a later
date, For this, as well as recognising our key workers and even keeping the
nation fed, gift cards have been the perfect solution
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Gift cards UK's most popular gift during lockdown

New research from the Gift Card & Voucher Association (GCVA) reveals that
gift cards were the most popular gift purchased during lockdown, and with
healthy and saftey measures in place for a little longer yet, and the wedding
scene not quite back to what it was before, the gift card could still be the best
go-to option for wedding gifting yet!

With many shops having to close during lockdown it's no surprise that gift buys
had to get creative and resulted to online purchases or the buying of giftcards.
The research into 2,000 UK shoppers, carried out in partnership with GlobalData,
found that, during lockdown, 14% bought a gift card for somebody else.
Admirably, consumers were incredibly conscientious with more than one in five
(21%) of consumers purchasing gift cards to support their favourite businesses
during a difficult period, highlighting a growing trend among consumers to spend
with brands that have prioritised customer service and loyalty.

Now that lockdown has eased, and we're being encouraged to retumn to the
highstreet and boost the economy, major retailers, hospitality brands and beloved
local businesses, are expected to see an increase in footfall and spend over the

coming weeks now that restrictions have been lifted and the Britsh love of shopping can finally return.

With many people looking to spend their giftcards, recent

GCVA research reveals that shoppers typically spend an additional £18.55
more than their gift card value with retail and multi-store gift cards the most
popular. These make for the ideal wedding gift, where couples may have
requests on their gift list from multiple stores, spanning, beauty, homewares
and honeymoon purchases, a mutli-store gift card means newlyweds can shop
till their heart's content — and they also won't need to return anything either!

Experience gift cards, which can be spent on activities such as weekends away,

or at local bars and restaurants, were purchased by 16% of consumers, with a
further 10% having purchased leisure gift cards, reflecting continued public
uncertainty around when, or if, businesses throughout the sector will be able to
reopen.

Gail Cohen, director general of the GCVA, commented: “The pandemic has
also given rise to a new, extremely interesting gifting trend, known as “sunny
day gifting", referring to when a gift card is purchased with the intention of being
used at a later date once everyday life has returned to normal. As shops

continue to reopen their doors and the leisure sector gears up for reactivation, we anticipate a major surge in footfall as customers flock to spend the gift cards they
have bought or received in lockdown, offering a much-needed shot in the arm for the sector that could benefit businesses for months to come.”

For more information, visit www.gcva co uk
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Shoppers miss out as Rishi Sunak ignores calls for
£500 high-street voucher scheme

Sara Benwell
8 Jul 2020, 13:23 | Updated: 9 Jul 2020, 833
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While the shopping vouchers did not make an appearance in the mini-

Budget, Chancellor Rishi Sunak did announce an Eat Out to Help Out
scheme to support restaurants.

RISHI'S MEAL DEAL
How 50% discount in
pub and restaurants
will work

Brits who dine out Monday to Wednesday in August will only have to pay
for 50 per cent of the tab, the Chancellor Sunak announced

GO GREEN Will I get a
£5,000 energy
voucher and what is
the new Green Homes
Grant...

This scheme sat alongside a whole raft of measures to help businesses.

These include a cut on VAT for pubs and restaurants to help protect jobs

and plans for a new apprenticeship scheme.

Recently, the Government also unveiled a £1.4billion recovery package for
the arts industry.

This is designed to help save theatres and live music venues which are still
C on lockdown because of coronavirus.
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V life into the housing market during the coronavirus crisis.
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Shoppers miss out as Rishi Sunak ignores calls for

£500 high-street voucher scheme

Sara Benwell
8 Jul 2020, 13:23 | Updated: 9 Jul 2020, 833
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But Rishi Sunak never planned to include the proposal in his bumper
boost for jobs.

Gail Cohen, director general of the Gift Card & Voucher Association,
slammed the decision not to offer shopping vouchers.

She said: “The disappointing omission of any notable announcements to
protect high street retail businesses, such as the previously-mooted £500
voucher scheme, is a missed opportunity to show support for businesses
that have had to contend with unprecedented challenges over the past
few months.

"There is little doubt that many companies now need a major boost if
they are to stay afloat amidst current and future turbulence."

While the shopping vouchers did not make an appearance in the mini-
Budget, Chancellor Rishi Sunak did announce an Eat Out to Help Out
scheme to support restaurants.

Brits who dine out Monday to Wednesday in August will only have to pay
for 50 per cent of the tab, the Chancellor Sunak announced

This scheme sat alongside a whole raft of measures to help businesses.

These include a cut on VAT for pubs and restaurants to help protect jobs

and plans for a new apprenticeship scheme.

Recently, the Government also unveiled a £1.4billion recovery package for
the arts industry.

This is designed to help save theatres and live music venues which are still
on lockdown because of coronavirus.
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Chancellor of the Exchequer Rishi Sunak has announced he will be cutting VAT on tourism businesses from 20% to 5% as part of a suite of
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Gail Cohen, director general of the Gift Card & Voucher Association (GVCA), said: “The disappointing omission of
any notable announcements to protect high street retail businesses, such as the previously-mooted £500 voucher
scheme, is a missed opportunity to show support for businesses that have had to contend with unprecedented
challenges over the past few months. There is little doubt that many companies now need a major boost if they are
1o stay afloat amidst current and future turbulence.

“The GCVA is launching a campaign for the tax-free gift card limit to be raised from the £50 currently permitted
through HMRC's Trivial Benefits Allowance. By increasing this limit to £500 - as has already been successfully
achieved in other countries such as Sweden and Ireland - government will incentivise employers to take
advantage of the scheme, encouraging the use of gift cards as a reward which can then be spent with local
businesses.”

“Our research reveals that 50.6% of gift cards are spent within one month of being received. We also know that, on
average, shoppers ‘top-up’ gift card purchases by 66.4% with cash from their own pocket which, if the tax-free limit
was to be raised, could be worth billions to the retail, leisure and hospitality industries just when they need it the
most.”
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Shoppers miss out as Rishi Sunak ignores
calls for £500 voucher scheme

BY BRINKWIRE ON JULY 9, 2020

BRITS will be disappointed to hear that a £500 shopping voucher scheme was
never planned as part of today’'s Budget — despite support on various quarters.
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The scheme was initially suggested by the Resolution foundation, an
independent think-tank focused on improving the living standards for those on
low to middle incomes.

Many families hoped that it would be considered by the Chancellor.

The idea was that the Treasury could help sectors hit hardest by the crisis
including hospitality and "face to face” retail.

But Rishi Sunak never planned to include the proposal in his bumper boost for
jobs.

Gail Cohen, director general of the Gift Card & Voucher Association, slammed
the decision not to offer shopping vouchers.

She said: “The disappointing omission of any notable announcements to
protect high street retail businesses, such as the previously mooted £500
voucher scheme, is a missed opportunity to show support for businesses that
have had to contend with unprecedented challenges over the past few months.

“There is little doubt that many companies now need a major boost if they are
to stay afloat amidst current and future turbulence.”

While the shopping vouchers did not make an appearance in the mimi-budget,
Chancellor Rishi Sunak did announce an Eat Out to Dine In scheme to support

restaurants.

Brits who dine out Monday to Wednesday in August will only have to pay for 50
per cent of the tab, the Chancellor Rishi Sunak announced today.

This scheme sat alongside a whole raft of 3 to help busi

These include a cut on VAT for pubs and restaurants to help protect jobs and
plans for a new apprenticeship scheme.

Recently, the government also unvelled a £1.4billion recovery package for the
arts industry.



Summer Statement a ‘missed opportunity’ for
retail

The UK'’s ailing retail sector has bemoaned the “missed opportunity” in the chancellor’s

REta i I S g ste m S Summer Statement to offer further support for the High Street.

While British Retail Consortium (BRC) chief executive Helen Dickinson welcomed the new Job
Retention Bonus in helping bring back hundreds of thousands of staff who have been on
: : furlough in recent months, she noted that retailers lost out to the hospitality and tourism
Title: Retail Systems urough. ! - pitality anctour!

industry in this latest announcement.
Date: 9t" July 2020

“The proposals of a VAT cut will be important in reviving these sectors, and the 1.8 million

Link: htt PS //WWW retail- people who work there, however it was disappointing that the chancellor did not extend this
SyStemS Com/rS/Sunak Summer Statement Missed Op measure to the retail industry and the three million people it employs.
PO rtun |ty Reta | l P h P Gail Cohen, director general of the Gift Card & Voucher Association, agreed that it was
Cl rcu |ati0n . ’| 4 907 disappointing that the previously-mooted £500 voucher scheme was omitted from the
: ! statement.

“It is a missed opportunity to show support for businesses that have had to contend with
unprecedented challenges over the past few months — there is little doubt that many
companies now need a major boost if they are to stay afloat amidst current and future
turbulence.”

The association is therefore launching a campaign for the tax-free gift card limit to be raised
from the £50 currently permitted through HMRC's Trivial Benefits Allowance. “By increasing
this limit to £500 - as has already been successfully achieved in other countries such as
Sweden and Ireland - government will incentivise employers to take advantage of the scheme,
encouraging the use of gift cards as a reward which can then be spent with local businesses,’
argued Cohen.
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Gift card industry launches campaign to drive
£2.3 billion high street recovery

Industry leaders lobby government to increase tax-free limit on employee gifting
If just one in 10 businesses were to take part, an additional £2.3 billion could be
spent with high street retailers and hospitality businesses

Gift cards increase in-store spend by 67%, according to latest industry figures
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The gift card and voucher industry, led by the Gift Card & V VA),
has urged the government to raise the tax free gift card limit to £500, which could bring
the high street an estimated spending boost of more than £2 billion*.

The proposal would involve the government increasing the tax-free gifting allowance
of £50 currently permitted through HMR( vial f Allov to £500, and
encouraging 0 a e nation to use the scheme to thank their staff for
hard work over the p: months of COVID-19 uncertainty.

This permanent increase initiative follows similar proposals intended to kickstart
economic activity abroad, with a proposed scheme in Ireland allowing employers to
make a single one-off, tax-free payment to employees of up to €500 per annum in non
cashable rewards - generally gift vouchers. Similarly, in Sweden temporary tax
exemptions have been proposed for gifts up to a value of SEK 1,000 per employee, that
employers can give to their staff from June until the end of the year.

The eme Is designed to leverage the increased demand for gift cards, which officially
overtook physical gifts during lockdown due to their con safety and ease of
use, to drive demand and sales for businesses across the retail and hospitality

industr 14% of shoppers bought a gift card for somebody else during lockdown,
outselling physical gifts at just 12%, and more than one in five consumers (21%)
purchased gift cards to support their favourite businesses during this difficult period.

Schemes which involve gift cards and vouchers as the means to spend are preferable
over other policie: uch as VAT cuts or cash giveaways, because gift cards must be
spent with business certain sectors, as opposed to being put into savings.

In turn, th sures incr »d household spend in targe! sectors over the coming
months, with recent GCVA ch revealing that 98.: of gift cards are spent within a
year of being received, with over half spent within days. Also, shoppers on average 'top-
up’ gift card purchases by 66.4% with additional funds from their own pocket,
increasing the scheme's impact for businesses.

Gail Cohen, director general of the GCVA, commented: "While the Summer
Statement brought with it some welcome announcements, more must be done to
support high street retail, leisure and hospitality businesses; many of which have been
hardest-hit by the turbulence of the past few months.

"Gift cards are a proven way to significantly increase shopper demand and spend which,
subsequently, improves high street businesses bottom line. Through this, gift cards can
offer a much-needed solution that would boost retailers’ fortunes now — we just need to
incentivise businesses to make greater use of them, and we may have a simple, quick:

win solution.

“If the tax-free limit for employee gifting was to be raised permanently, and even just a
tenth of employers took advantage of the new legislation to thank their loyal staff, th
could be worth billions to struggling UK busin 25 just when they need it the mo

For more information, visit v

* There are 27.93 million people in paid employment in the UK according to the most
recent ONS data released in June 2020
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Gift card industry launches campaign to
drive £2.3bn high street recovery

By sman July 16,2020

he gift card and voucher industry, led by the Gift Card & Voucher Association
(GCVA), has launched a campaign to drive £2.3bn towards high street
recovery in the UK.

GCVA has urged the government to raise the tax free gift card limit from £50 to £500, which
could bring an estimated spending boost of over £2bn. The proposal would also encourage
employers across the nation to use the scheme to thank their staff for their hard work
throughout Covid-19.

In addition, the scheme is designed Lo leverage the increased demand for gift cards, which
officially overtook physical gifts during lockdown. Within this period, 14% of shoppers
bought a gift card for somebody else during lockdown, outselling physical gifts at just 12%,
and 21% purchased gift cards to support their favourite businesses.

Gail Cohen, director general of the GCVA, said: “While the Summer Statement brought with it
some welcome announcements, more must be done to support high street retail, leisure and
hospitality businesses; many of which have been hardest-hit by the turbulence of the past
few months.

“Gift cards are a proven way to significantly increase shopper demand and spend, which
improves high street businesses bottom line. Through this, gift cards can offer amuch
needed solution that would boost retailers' fortunes now. We just need to incentivise

Cohen continued: “If the tax-free limit for employee gifting was to be raised permanently,
and even just a tenth of employers took advantage of the new legislation to thank their loyal
staff, this could be worth billions to struggling UK businesses just when they need it the
most."
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The gift card and voucher industry, led by the Gift Card & Voucher Association (GCVA), has urged the
government to raise the tax free gift card limit to £600, which could bring the high street an estimated
spending boost of more than £2 billion™.

The proposal would involve the government increasing the tax-free gifting allowance of £50 currently permitted
through HMRC's Trivial Benefits Alliowanceto £500, and encouraging employers across the nation 1o use the
scheme 1o thank their staff for their hard work over the past few months of COVID-19 uncertainty.

This permanent increase nitiative follows similar proposals intended to kickstart economic actvity abroad, with a
proposed scheme in Ireland allowing employers 1o make a single one-off, lax-free payment to employees of up o
€500 per annum in non-cashable rewards - generally gift vouchers. Similarly, in Sweden temporary tax exemptions
have been proposed for gifts up to a value of SEK 1,000 per employee, that employers can give to their staff from
June untl the end of the year

The scheme is designed to laverage the increased demand for gift cards, which officially overtook physical gifts
during lockdown due fo their convenience, salfety and ease of use, to drive demand and sales for businesses across
the retail and hospitality industnes. 14% of shoppers bought a gift card for somebody else during lockdown,
outselling physical gifts at just 12%, and more than one in five consumers (21%) purchased gift cards to support
their favounte businesses during this arficult period

Schemes which involve gift cards and vouchers as the means 1o spend are preferable over other policies, such as
VAT cuts or cash giveaways, because gift cards must be spent with businesses in certain sectors, as opposed to
being put into savings

In turn, this ensures increased housenold spend in targeted sectors over the coming months, with recent

GCVA research revealing that 98 6% of gift cards are spent within a year of being received, with over half spent
within days. Also, shoppers on average ‘lop-up’ gift card purchases by 66 4% with additional funds from their own
pocket, increasing the scheme's impact for businesses

Gail Cohen, director general of the GCVA, commented. “While the Summer Statement brought with it some
welcome announcements, more must be done 1o support high street retai, leisure and hospitality businesses, many
of which have been hardest-hit by the turbulence of the past few months

“Gift cards are a proven way to significantly increase shopper demand and spend which, subsequently, improves
high street businesses bottom line. Through this, gift cards can offer a much-needed solution that would boost
rotalors’ fortunes now -~ we just need to Incentivise businesses to make greater use of them, and we may have a
simple, quick-win solution

“If the tax-free imit for employee gifting was 1o be rarsed permanently. and even just a tenth of employers took
advantage of the new legrslation 10 thank their loyal staff, this could be worth billions 1o struggling UK businesses
just when they need it the most.”

* There are 27.93 million people in paid employment in the UK according 1o the most recent ONS data released in June 2020

I just one in 10 paid employees was rewarded with 3 £500 gt card, this, plus 67.1% in-store uplit (GCVA State of the Nation whitepaper
2019). would equate o 3 £2,332,155.000 boost in total



