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9,1697,326
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29,727
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Date Members FB Reach IG Reach Tw Impressions Total Reach Total Entries

9.6.24 Tesco 2101 10800 6967 19868 1542

10.6.24 Halfords 114 4971 5135 11220 934

11.6.24 M&S 1203 6694 4858 12755 893

12.6.24 River Island 1315 6662 4261 12238 996

13.6.24 lastminute.com 1092 2408 3533 7033 650

14.6.24 Currys 1783 7455 7569 16807 1732

15.6.24 Lifestyle 2202 3245 3469 8916 849

16.6.24 Argos 1628 5367 7492 14487 1934
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SUMMARY
GiftBetter’s Fathers Day campiagn had a total reach of 103,324
Followers continued to increase across all social platforms, with the
highest increase on X, but a decrease on Instagram - signifying lower
engagement
There were a total number of 9,530 entries across all social platforms and
for all giveaways
Reach and number of entries was highest for Tesco and Argos, this could
be due to consumers preferring retail gift cards to help with cost of living
rather than experience or leisure gift cards
The Facebook platform is experiencing an increased number of scammers
so this will be on standby until the issue can be resolved



                                           

SOCIAL ENGAGEMENT


