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The Gift Card & Voucher Association (GCVA) is the official trade body and 
membership organisation for gift cards and vouchers. GCVA represents the key 
players in the industry and promotes best practice for the benefit of gift card 
issuers, services and consumers. The GCVA’s role is to protect and promote the 
gift card sector: keeping members up to date with trends, issues, challenges and 
opportunities; advocating on key legislation and regulation; facilitating business 
opportunities; commissioning vital research; collaborating with stakeholders; 
delivering in-person and digital networking & events; and promoting businesses 
within the sector that adhere to best practice and drive the industry forward.

The GCVA is a trade association aiming to 
protect and promote our Sector
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Mission : To advance the competitive excellence, flexibility, and financial 
success of gift card industry products and services. We are dedicated to 
encouraging industry best practices among our members, fostering innovation, 
and enhancing market and consumer confidence. By uniting stakeholders 
across the industry, we aim to build a collaborative ecosystem that promotes 
shared growth and development. Our ultimate goal is to see gift cards widely 
adopted as a valued payment product of choice

The GCVA is a trade association aiming to 
protect and promote our Sector (cont.)
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GCVA Executive

Katie Cannon 
(Wilkinson)

Managing Director
Jigsaw Business Solutions

Adam Hobbs
Managing Director 
Motivates.inc Ltd 

GCVA Executive Co-Chair

Siobhan Moore 
Partner Keystone Law 

GCVA Executive Co-Chair

Heather Rogers
Senior Director, eCommerce 

Blackhawk Network

Malc Berg
VP Business and 

Account Development
SVS

James Malia
President – Europe

Prezzee UK Ltd

Warren Humphries
Head of Gift Cards, Bank 

Services
M&S

Alisdair Cameron
Head of Gift Cards & Energy 

Sainsbury's

Annabel Le May
Senior Commercial 

Lead, Gift Cards
John Lewis PartnershipsGCVA



End of Year Accounts June 2024
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Budget FY 24/25
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Georgia  Wellard
Operations Manager

Rhiannon Whitehead 
Digital Content & 

Communications Executive

Amberlie Ross-Scott
Operations Director

GCVA Team

Hannah Shimko
Managing Director

Victoria Evans
Head of Business 
Development and 

EngagementGCVA



So what is a trade association?

The Value of Trade Associations – 
Trade Association Forum

Watch HEREGCVA

https://www.youtube.com/watch?v=yZ0OBJkn9iY


GCVA Forward Look - 2025 and Onwards

Strategic Direction

Protect            Promote

GCVA



Protect
Members of the GCVA should be known as the best in the business

We want to do this through:

• Making GCVA Membership and the GCVA logo a ‘kitemark’ for excellence and quality

• Having best practice advice, and quality standards, on key issues for the sector ie fraud 

mitigation

• Delivering high-quality thought leadership and education on challenges and opportunitiesGCVA



Protect
Monitoring Legislation, Regulation and Policy Across the Globe

• Advocating for our Members Concerns

• Stepping in to stop and mitigate impacts of problematic 

legislation and regulation

• Being prepared for challenges and attacks with high-

quality best practice

• Campaigning on changes we’d like to see ie the Trivial Tax 

Benefits campaignGCVA



Protect & Promote
Research
• Developing multiple quality research projects

GCVA



Protect & Promote
Public Relations & Media Engagement
• Developing interesting research for use by members and by us

• Sharing press releases with trade press to promote gift cards (especially around B2B)

• Developing campaigns to engage 

     consumer media as appropriate

• Putting out statements when needed in 

      relation to media commentary or policy making

• Promoting gift cards as a fantastic 

      solution!GCVA



Protect & Promote cont.
Q3 PR Results

GCVA



Promote
Partnerships
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Promote
Communications

We are proud of our communications

• We share GCVA updates and sector news in our 
Newsletter, Member Update and Industry Update.

• Our website showcases are all our great research, 
advocacy and event catch-up. 

• Please share your news, jobs and PR with us! 
• Reach our members and the wider industryGCVA



Promote cont.

GCVA



Membership Asks:
• Support your trade association through membership and sponsorship

• Get involved in our Forum Groups, ie fraud, policy & legislation

• Share your challenges with us, including where we can work on changing the environment 

in which you do business

• Share and collaborate on research and promote the value of GCVA across the wider sector

• Fill in our surveys, including our annual membership 

     survey

• Attend our in-person and online events

• Campaign with us on key issues

• Share your news with usGCVA



Sponsorship
Please remember, we can’t exist without you!

We are not-for-profit, so our sponsorship opportunities not only allow you 

great marketing opportunities, they also make the events, advocacy, 

research activities of the GCVA possible.

GCVA



GCVA Sponsorship Opportunities 2025 
Remember, the GCVA can’t exist with you! We are a not-for-profit company, so 
our sponsorship opportunities not only allow you great marketing & 
promotional opportunities, but they also make the industry events, awards, 
advocacy, research and activities of the GCVA possible. 

Research & Thought Leadership 

• Research & Insights 
• GCVA Collaborative Whitepapers 

Digital & Marketing Opportunities 

• Website & E-Shot Sponsorship 
• Education & Best Practice GCVA



Annual Events & Industry Networking Events (Digital & In-Person)
• GCVA Global Conference 2025: 5&6 March
- Including GCVA Networking Sponsor, Keynote Speaker Sponsor, GCVA 

Technology Sponsor, GCVA Innovation Stage
• GCVA Hall of Fame Awards 2025: September 2025
• GCVA Summer Networking Social 2025: July 2025
• GCVA Connect Sponsor 2025: Annual 

All prices determined by activity - which can be tailored to your company, book 
a meeting by emailing info@gcva.co.uk GCVA

mailto:info@gcva.co.uk


Support the GCVA and the global gift card sector through sponsorship. Sponsor research, 
content and events to align your company with thought leadership, vital research and the latest 
innovation in the sector.

Sponsorship Packages

• Conference Lead Sponsor
• Conference Party Sponsor
• GCVA Networking Sponsor 
• GCVA Innovation Stage (formerly GCVA 101)
• GCVA Registration Sponsor
• GCVA App Sponsor
• Keynote Speaker Sponsor

• GCVA Playroom Sponsor 
 (must include game / activity) 
• GCVA Conference Catch Up Sponsor
• GCVA Technology Sponsor 
• GCVA Love Food Sponsor 
• GCVA Smoothie Bar Sponsor 
• GCVA Coffee Cart Sponsor 

Exhibitor packages also available, email conference@gcva.co.uk to find out more
GCVA

mailto:conference@gcva.co.uk


Our fantastic events:
• Two major anchor events
• More bespoke events on topical issues
• Geographical location and range of our events
• Great content, innovating, engaging and thought-provoking – as well as education
• Online events throughout the year, from closed forums to big get togethers

2025 GCVA Timeline
5-6 March – GCVA Conference (get your Early Bird tickets now)
15 May – European Financial Integrity Summit, Amsterdam, in coalition with BVCNL
 Shaping the Future of Secure Gifting through Shared Insights and Industry Solutions

12 June –  GCVA Summer Networking & Social
18 September – Hall of Fame Awards 
18 November – AGM and Members MeetingGCVA



- A focus on European (& Global) expansion
- Improved advice and best practice guidelines, underpinning the 

GCVA kitemark of quality
- More bespoke events, and opportunities for members to connect in 

new ways
- Increased advocacy and campaigning, in light of external pressures
- Increase PR and media engagement
- Improved and increased research, and opportunities
- New and improved partnerships with other trade bodies, in 

particular our equivalents across Europe, the US, Australia – RGCA, 
PVD, BVCNL, GPCA

- Membership opportunities for networking and sharing of best 
practice in our website

- The Trivial Tax Benefits campaign
- Training opportunities for the sector 

What to expect next?

GCVA



What to continue to expect?

• Networking

• Great Conference 

• Our Hall of Fame Awards

• Online Events

• Advocacy 

• Great Research

• Comms and Updates on the sector

What to expect next?

GCVA



Board Elections in November & December

In the next few months…

• 2 service provider slots will be 

open for nominations

• There will be a new position for 

a Board Member form one of 

our international companies

GCVA



Events – register by scanning the QR codes

• GCVA Conference 2025 – 
    New look, new feel, Early Bird tickets available now!

In the next few months…

GCVA



Events – register by scanning the QR 
codes

• Fraud Forum
   Thursday 21 November

• Open Forum
   Wednesday 4 December

In the next few months…

GCVA



HOLD THE DATE

European Financial Integrity Summit
- 15 May 2025

Tickets on sale soon
We hope to see you there!GCVA



Thank you

Any questions?GCVA



BREAK

Next session at 
11.45am

45 minsGCVA
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