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Gift card sales continue to rise in UK, despite weak
consumer environment

yasaon Br-Sandee Haliday Qas

The UK gift card market is continuing to grow and support the UK retail market,
despite the challenging retall conditions, according to the latest industry report
from the UK Gift Card & Voucher Association (UKGCVA)
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Produced by accountancy and business advisory firm BDO, the report shows an
“overall promising plcture” with year-on-year growth of 10.73%.

Gift card sales rose across retail, experiential and third-party supplier sectors,
with store branded cards showing “particularly Impressive growth at 16.64% for
the period.” This was driven by an increase of 33% through the business-to-
business (B2B) channel and 4.5% through the consumer sales channel.

Within the consumer sales channel, which includes gift card malls, online sales
and sales of store branded gift cards sold direct from retallers’ own stores, gift
card malls once again saw the greatest increase, although no figure was given.

But that's no surprise as direct sales from retallers’ own stores are still where the
majority of gift cards are purchased, accounting for 75.62% of all consumer
sales, So growth of ‘only” 4.7% for this part of the sector in the period is
understandable as it’s harder to expanded fast when the channel already
accounts for most sales,

Digital gift cards are also increasing In popularity and experienced the highest
growth in the second half of 2018, when compared to paper and physical cards,
the report sald, although again, It didn't give an exact figure.

By Sandea Haliday
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LKW“ GIFT CARD INDUSTRY CONTINUES TO
THRIVE

The UK gift card market is continuing to grow and support the UK retail market, despite the challenging
environment, according to latest industry data published by the UK Gift Card & Voucher Association(UKGCVA)

Produced by accountancy and business advisory firm BDO, on behalf of the UKGCVA, the report provides
insight into the gift card and voucher market's performance in the second half (H2) of 2018. It paints an overall
promising picture, finding that overall growth has increased by 10.73% year on year.

Gift card sales have increased across retail, experiential and third party supplier sectors, with store branded gift
cards demonstrating particularly impressive growth at 16.64% for the period. This growth is being driven from
an increase of 33% through the business-to-business (B2B) channel and a growth of 4.5% through the consumer
sales channel.

Within the consumer sales channel, which includes gift card malls, online sales and sales of store branded gift
cards sold direct from retailers’ own stores, gift card malls have once again seen the greatest increase,
comfortably exceeding online consumer sales. However direct sales from retailers’ own stores, with a lower
growth rate of 4.7% in the period, is still where the majority of gift cards are purchased, accounting for 75.62% of
all gift card consumer sales.

Business-to-business (B2B) sales account for the largest percentage of growth in H2, up by 22%, as more
companies utilise gift cards for incentive and reward schemes. In comparison, consumer sales increased by
3.94% in what is historically their better-performing period, leading to an almost equal share of the market in
this period between B2B and consumer sales.

Digital gift cards are also increasing in popularity and experienced the highest growth in the second half of 2018,
when compared to paper and physical cards.

The report analyses data submitted by UKGCVA *participating members which include leading high street
retailers, department stores, supermarkets, online retailers, and is the most authoritative report compiled for
this industry.

Gail Cohen, director general for the UKGCVA, said: “It's great to see the gift card industry bucking the trend in
the retail sector and sustaining its growth. Overall the results have remained positive for the industry, with retail
growth a particular highlight, demonstrating the strong resiliance and continued relevance of gift cards in the UK
today."
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Gift card industry continuing to
thrive despite wider retail woes

The UK gift cord market is continuing to grow and support the UK retail
market, despite the challenging environment, according to latest industry
dota published by the UK Gift Card & Voucher Association UKGCVA)

Produced by accountancy and business advisory firm BDO, on behalf of the
UKGCVA, the report provides insight into the gift cord and voucher market's
performance in the second half (H2) of 2018. It paints an overall promising
picture, finding that overall growth has increased by 10.73% year on year.

Gift card soles have increased across retail, experiential and third party
supplier sectors, with store branded gift cards demonstrating particulerly

ve growth at 16.64% for the period. This growth is being driven from an
ase of 33% through the business-to-business (B2B) channel and a growth
of 4.5% through the consumer sales chonnel.

Within the consumer scles chonnel, which includes gift card maol
ond sales of store branded gift cards sold direct from retailers’ tores, gift
card malls have once agoin seen the greatest increase, comfortably exceeding
online consumer sale ever direct sales from retailers’ own stores, with o
lower growth rate of 4,7% i = period, is still where the majority of gift cards
ore purchaosed, accounting for 75.62% of all gift cord consumer soles.

online soles

Business-to-business {B2B) sales account for the largest percentage of growth
in H2, up by 22%, as more companies utilise gift cards for incentive ond reward
schemes. In comparison, consumer sales increased by 3.94% in whot s
historically their better-performing period, leading to an almost equal share
of the market in this period between B2B ond consumer soles.

Digital gift cards are also -n*reaam? in popularity ond experienced the
highest growth in the second half of 2018, when compared to poper ond
physical cards

The report analyses data submitted by UKGCVA *participating members which
include leading high street retailers, deportment stores, supermarkets, online
retailers, ond is the most cuthoritative report compiled for this industry.

Gail Cohen, director general for the UKGCVA, said: “It's great to see the gift
card Industry bucking the trend in the retail ‘sector angd sustaining its
growth, Overall the results have remained positive for the industry, with retail
growth o particulor highlight, demonstrating the strong resilionce and
continued relevance of gift cards in the UK today.*

The UKGCVA announces the industry’s half yearly results, ahead of it's annual
flogship for the gift card and voucher industry, UKGCVA Conference
2019: The Future is Now.

Toking place at the Grange Tower Bridge Hotel in London on éthond 7thMarch
2019, the event will bring together indus oders from around the globe to
discuss ongoing trends and developmen jithin the gift cord industry.
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Times Gift card industry continuing to thrive despite wider retail woes

Published on 05/03/2019 by Fiona Briggs in Retail News, Retailer News
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The UK gift card market is continuing to grow and support the UK retail market, despite the challenging environment,
according to latest industry data published by the UK Gift Card & Voucher Asscciation UKGCVA)
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Produced by accountancy and business advisory firm BDO, on behalf of the UKGCWVA, the report provides insight into the
gift card and voucher market's performance in the second half (H2) of 2018. It paints an overall promising picture, finding
that overall growth has increased by 10.73% year on year.

Gift card sales have increased across retail, experiential and third party supplier sectors, with store branded gift cards
demonstrating particularly impressive growth at 16.64% for the period. This growth is being driven from an increase of 33%
through the business-to-business (B2B) channel and a growth of 4.5% through the consumer sales channel.

Within the consumer sales channel, which includes gift card malls, online sales and sales of store branded gift cards sold
direct from retailers’ own stores, gift card malls have once again seen the greatest increase, comfortably exceeding online
consumer sales. However direct sales from retailers’ own stores, with a lower growth rate of 4 7% in the period, is still where
the majority of gift cards are purchased, accounting for 75.62% of all gift card consumer sales

Business-to-business (B2B) sales account for the largest percentage of growth in H2, up by 22% as more companies utilise
gift cards for incentive and reward schemes. In comparison, consumer sales increased by 3.94% in what is historically their
better-performing period, leading to an almost equal share of the market in this period between B2B and consumer sales.

Digital gift cards are also increasing in popularity and experienced the highest growth in the second half of 2018, when
compared to paper and physical cards

The report analyses data submitted by UKGCVA *participating members which include leading high street retailers,
department stores, supermarkets, online retailers, and is the most authoritative report compiled for this industry.

Gail Cohen, director general for the UKGCWVA, said: “It's great to see the gift card industry bucking the trend in the retail
sector and sustaining its growth. Overall the results have remained positive for the industry, with retail growth a particular

highlight, demonstrating the strong resiliance and continued relevance of gift cards in the UK today.”

The UKGCWA announces the industry’s half yearly results, ahead of it's annual flagship event for the gift card and voucher
industry, UKGCVA Conference 2019: The Future is Now.

Taking place at the Grange Tower Bridge Hotel in London on 6thand 7thiarch 2019, the event will bring together industry
leaders from around the globe to discuss ongoing trends and developments within the gift card industry.
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Gift Card Industry Continues
to Thrive

By Sue Marks
March 8, 2019
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According to latest industry data published by the UK Gift Carc &
Voucher Assoclation (UKGCVA), the UK gift card market is continuing
to grow and support the UK retail market, despite the challenging
environment.

Produced by accountancy and business adwvisory firm BDO, on behalf of
the UKGCVA, the report provides insight into the gift card and voucher
market's performance in the second half (H2) of 2018 It paints a
promising picture averall, finding that overall growth has increased by
10.73% year on year

“It's great to see the gift card industry bucking the trend in the retail
sector and sUSE3iniNg its grow mmented Gail Cohen, director
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Within the consumer sales channel, which includes gift card malls
online sales and sales of store branded qift cards sold direct from
retailers’ own stores, gift card malls have once again seen the greatest
increase, comfortably exceeding online consumer sales However direct
sales from retallers’ own stores, with a lower growth rate of 4 7% in the
period, 15 stll where the majonty of gift cards are purchased, accounting
for 75.62% of all ift card consumer sales

Business-to-business (B2B) sales account for the largest percentage of
growth in HZ, up by 22%, as more companies utilise gift cards for
incentive and reward schemes. By companson, consumer sales
increased by 3.94% in what is historically their better-performing
penod, leading to an almost equal share of the market in this period
between B2B and consumer sales.

Digital gift cards are also increasing in populanty, and expenenced the
highest growth in the second half of 2018, when compared to paper and
physical cards.

Top: The UK gift card market is continuing to grow and support
the UK retail market.
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Insightdiymgmmmmmwmw Study Shows Consumer Demand for Gift Cards Remains High; Driven By Millennials

Gift cards continue to be a growing and powerful consumer gifting method, according to the
latest research published by the UK Gift Card & Voucher Association (UKGCVA), compiled by GlobalData.

The State of the Nation report, sponsored by First Data, a global leader in commerce-enabling technology and
solutions, delves into current attitudes towards gift cards. Out of the 2,000 UK consumers surveyed, it was found
that 84% have purchased a gift card at some point in their lifetime, and of those that have, 87% are purchasing
gift cards at least once a year.

Reflecting the age-agnostic appeal of gift cards, purchasing penetration was high across all age generations, with
89% of Generation X (35-54) and 86% of Generation Z/Millennial (16-34s) shoppers revealing they have
purchased a gift card at some point in their lifetime, compared to a slightly lower 78% of Baby Boomers (55+).

Perhaps more surprisingly, it is the youngest generation (Generation Z/Millennial) of consumers driving the
frequency of gift card purchasing, with 44% of Generation Z/Millennials admitting to buying a gift card at least
once every two months, compared to 35% of Generation X and just 16% of Baby Boomers.

When purchased as a present, consumers spend an average of £27.64 when purchasing gift cards, yet - in what
is unquestionably good news for retailers - 67% of respondents said they normally spend a higher amount than
the value originally loaded onto the card, during redemption.

Demonstrating how the true value of gift cards can be felt well beyond the initial outlay, upon redemption,
shoppers are spending an average £18.55 more than the actual gift card value, equating to a 67% uplift on stated
average load on a gift card purchase (£27.64). And 98.6% of gift card recipients are spending them within a year
of receiving them.

While the majority of gift card shoppers (50.1%) are most likely to purchase gift cards from a retailer in a physical
store, a growing proportion of shoppers cited online as their preferred purchasing channel, compared to when this
research was last undertaken in 2017. The rising influence of digital channels is also evidenced by the factors that
influence the purchase of gift cards; 58.6% of respondents said that the ability to redeem online is an influential
factor, with over one in 10 (12.5%) saying the same for availability of the gift card on mobile.

Gail Cohen, director general of the UKGCVA, commented: “The 2019 research confirms the growing
importance and relevance of the gift card as a consumer proposition across each generation of UK shoppers.
However, with Generation Z and Millennials leading the way in terms of gift card purchasing frequency, it is now
more essential than ever that the gift card industry evolves to meet the changing needs and desires of the modern
consumer.”

Dom Morea, senior vice presi head of gift ions at First Data and sponsor of the State of the
Nation report, commented: “This research reaffirms our belief in the sustainable nature of the rapidly evolving
gifting market. Furthermore, it clearly underscores the key opportunities that we, as an industry, need to embrace
to ensure our products and services are highly relevant and deliver benefits across the entire ecosystem. First
Data is proud to support this research project.”

Source : Insight DIY Team and UK Gift Card & Voucher Association (www.ukgcva.co.uk)

For all the very latest news and intelligence on the UK's largest home improvement and garden retailers, sign up
for the Insight DIY weekly newsletter.
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Gift cards still in strong demand for young
consumers

Danielle Wightman-Stone | Monday, 11 March 2019

Gift cards continue to be a growing and powerful consumer gifting method, especially for younger
consumers, according to the latest research published by the UK Gift Card and Voucher Association

(UKGCVA), compiled by GlobalData.

The research found that young consumers are driving the frequency of gift card purchasing, with 44
percent of Generation Z/Millennials (16-34 years old) admitting to buying a gift card at least once
every two months, compared to 35 percent of Generation X (35-54 years old) and just 16 percent of
Baby Boomers (aged over 55).

The ‘State of the Nation’ report, sponsored by First Data, a global leader in commerce-enabling
technology and solutions, also noted that gift cards also drive consumers to spend more, as when they
redeem shoppers spend on average 18.55 pounds more than the actual gift card value, equating to a
67 percent uplift on stated average load on a gift card purchase, which is 27.64 pounds.

While the majority of gift card shoppers (50.1 percent) are most likely to purchase gift cards from a
retailer in a physical store, a growing proportion of shoppers cited online as their preferred

purchasing channel, compared to when this research was last undertaken in 2017.

The rising influence of digital channels also influences the purchase of gift cards, with 58.6 percent of
the 2,000 UK consumers who responded stating that the ability to redeem online is an influential

factor, with 12.5 percent saying the same for availability of the gift card on mobile.

Gail Cohen, director general of the UKGCVA, said in a statement: “The 2019 research confirms the
growing importance and relevance of the gift card as a consumer proposition across each generation
of UK shoppers. However, with Generation Z and Millennials leading the way in terms of gift card
purchasing frequency, it is now more essential than ever that the gift card industry evolves to meet the

changing needs and desires of the modern consumer.”
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New research reveals consumer demand for gift
cards remains high

Gift cards continue to be a growing and powerful consumer gifting method, according to
the latest ! published by the UK ft Card & V r Ac lation (UKGCVA),
complled by GlobalData.

The State of the Nation report, sponsored by First Data, a global leader in commerce
enabling technology and solutions, delves into current attitudes towards qift cards. Out
of the 2,000 UK consumers surveyed, it was found that 84% have purchased a gift card
at some point In their lifetime, and of those that have, 87% are purchasing gift cards at
least once a year.

Reflecting the age-agnostic appeal of gift cards, purchasing penetration was high across
all age generations, with 89% of Generation X (35-54) and 86% of Generation
Z/Millennial (16-34s) shoppers revealing they have purchased a gift card at some point

in their lifetime, compared to a slightly lower 78% of Baby Boomers (55+).

Perhaps more surprisingly, it is the youngest generation (Generation Z/Millennial) of
consumers driving the frequency of gift card purcl g, with 44% of Generation
Z/Millennials admitting to buying a gift card at least once every two months, compared
to 35% of Generation X and just 16% of Baby Boomers.

When purchased as a present, consumers spend an average of £27.64 when purchasing
gift cards, yet - in what is unquestionably good news for retailers — 67% of respondents
said they normally spend a higher amount than the value originally loaded onto the
card, during redemption.

Demonstrating how the true value of gift cards can be felt well beyond the initial outiay,
upon redemption, shoppers are spending an average £18.55 more than the actual gift
card value, equating to a 67% uplift on stated average load on a gift card purchase
(£27.64). And 98.6% of gift card recipients are spending them within a year of receiving
them.

While the majority of gift card shoppers (50.1%) are most likely to purchase gift cards
from a retailer in a physical store, a growing proportion of shoppers dted online as their
preferred purchasing channel, compared to when this research was last undertaken in
2017. The rising influence of digital channels Is also evidenced by the factors that
influence the purchase of gift cards; 58.6% of respondents said that the ability to
redeem online is an influential factor, with over one in 10 (12.5%) saying the same for
availability of the gift card on mobile.

Gall Cohen, director general of the UKGCVA, commented: “"The 2019 research confirms
the growing Importance and relevance of the gift card as a consumer proposition across
each generation of UK shoppers. However, with Generation Z and Millennials leading the
way in terms of gift card purchasing frequency, it is now more essential than ever that
the gift card industry evolves to meet the changing needs and desires of the modern
consumer.”

Dom Morea, senior vice president, head of gift solutions at First Data and sponsor of the
State of the Nation report, commented: “This research reaffirms our belief in the
sustainable nature of the rapidly evolving gifting market. Furthermore, it clearly
underscores the key opportunities that we, as an industry, need to embrace to ensure
our products and services are highly relevant and deliver benefits across the entire

ecosystem. First Data is proud to support this research project.
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New research reveals consumer demand for gift
cards remains high

A2k March 2009 - Gt Cands comtione %0 be o grosing mul

pwvertil cumiines giftig Scott Thompson
e Nuthoar sessarch published by the UK Gt Copd i
Voncher Assoctation (UKGCVAL, campibed by GlobalData

wethod, sooeding 1o Sae

Latest Article

Ot o the 2000 UK conmuniers surveyed, it was Sound that 34% luve

indused a git

ol at seite poisat i thedr Lifetione, aced of those thie luve, B7% are prarchisii gift cante

o heast oce & year, Princtiasisg peoetoinion was high acros af age generstions, with

9% of Genermon X

A3 and 8% o Generseion 2 Milbenaial {16- 316} shoppens

revesling they have purchased a pift card #1 sasse poirn i thee Metane, compared 103

slighely Lerwer 78% o Bodsy: Boceners (334

Yot meve big retail
technology plays in 2019

Ieriups meee

arpewingly, # is thie younpest goseeative (Generstion 2/ Millenrad) of

comnners derving the froquency uf gt cand p

ZMilkess

Huasing, witlh 4% of Gener

=

adinintisg to b Cond a1 Jomd ceice €very ThD s, Conguared

00 35% of Gesseration X and jist 16% of Balwy Booueers,

Whien prurchiased ax » present, conimen spesd w0 sverage of £27.64 vehes puncsaing Follow Us
ift o, ¥t - st el i ity pord cows fise retalis - 67% of respenidests
said tiey ncennady speut o higher annuns thau the veue ceggiody dvaed oins the o °

coed. durisg redes

o0

ADVERTISE WITH RTIH
Dicammtrating burw the true valoe of pét cord can be felt well beyond the sitial outbay,

upent revhengption, shioppers are spendiung 4 swerage £13.55 moee than the actual gift

e vidlie, equeting 1o a 67% splif on stated iverege bowd o0 a gt cred prrchire

(E27041 And $8.0% of gift cand secipients are speading @

o RTIH

Whilk the sjorily uf g0 card shoppers |50.1%) are aunt likely to juoduse gift cants

ot WAL 4 Your of receiving

£rosa 4 retedler in @ poyicel

€, 4 gromiing peopoetion of stopgers cited asditse s their

preferred rarchming channel sonpared v whietn thes research wos last sndercabe i
3017, The risiog influence of digital ciannek  abo evadeniced by the frctom shee
iflnence the purduase of gift cu 84% of reroadents el thet the ability 40 redesm
oubise i an inllncessad (e, with over e in 10 (1258 ] g e ssesic for

windsbilty of the gilt cand en mlile.

Gl Clien, Director Genernd of the UKGCVA

ssssienic “The 2019 reicnch cosfiemn
the growing suportanie med selevaince of the it Cand s & CoUvenEr ProposKtion ook
ot genrereion of UK shoppers, Hoseser, with Geseratioa 2 ast Miliewisls beading
the vy i dermes of gt cand purchassg frequency # 1s now more esseatial thes evee
1t the gift cun indbastrr evelves b5 meet tie chanpug needks ant devines of the madern

conames”

Doty Mocen. Seniboe

e Presalent, Head of Gift

thoas ot First Thsa sesd sgponssie of

the State of the Novwon repoct, comaents “This research reafEnns our bl in the
suntmnabie natvre of the rapedly evolving gifthig mask. Farthenmare, it ey
undersccees thie key opportimitics that we, ax an isddsatry, neod 10 auibesce 4o simsire wir

provects and services are bighly relevast and delves beuiefits acoons e extins

[ |

& voucher association


https://retailtechinnovationhub.com/press-releases/2019/3/12/new-research-reveals-consumer-demand-for-gift-cards-remains-high

Talking Retail = SOTN Coverage

Title: Talking Retail

Date: 18.03.19

Link: https://www.talkingretail.com/news/industry-news/consumer-demand-gift-cards-remains-
high-research-reveals-18-03-2019/

L) Retail Consumer demand for gift cards remains high,
e e research reveals

A By LizWells ®ainIndustry News @ 18th March 201

Gift cards continue to be a growing and powerful consumer gifting method,
according to research published by the UK Gift Card & Voucher Association
(UKGCVA), compiled by GlobalData.

—

The State of the Nation report — which surveyed 2,000 UK consumers — found that
84% have purchased a gift card at some point in their lifetime, and of those that
have, 87% are purchasing gift cards at least once a year.

The research found that purchasing penetration was high across all age
generations, with 89% of Generation X (35-54) and 86% of Generation Z/Millennial
(16-34s) shoppers revealing they have purchased a gift card at some point in their
lifetime, compared to a slightly lower 78% of Baby Boomers (55+).

It is the youngest generation (Generation Z/Millennial) of consumers driving the
frequency of gift card purchasing, according to the research, with 44% of
Generation Z/Millennials admitting to buying a gift card at least once every two
months, compared to 35% of Generation X and just 16% of Baby Boomers.

When purchased as a present, consumers spend an average of £27.64 when
purchasing gift cards, the survey found.

The research revealed that while the majority of gift card shoppers (50%) are most
likely to purchase gift cards from a retailer in a physical store, a growing
proportion of shoppers cited online as their preferred purchasing channel,
compared to when this research was last undertaken in 2017.

Gail Cohen, director general of the UKGCVA, said: “The 2019 research confirms the
growing importance and relevance of the gift card as a consumer proposition
across each generation of UK shoppers. However, with Generation Z and
Millennials leading the way in terms of gift card purchasing frequency, it is now
more essential than ever that the gift card industry evolves to meet the changing
needs and desires of the modern consumer.”

LKQiftcara

& voucher association


https://www.talkingretail.com/news/industry-news/consumer-demand-gift-cards-remains-high-research-reveals-18-03-2019/

InTouch Rugby — SOTN Coverage

Title: InTouch Rugby

Date: 22.03.19

Link: https://www.intouchrugby.com/magazine/feature-segment-mothers-day-gifts-ideas-the-
perfect-chance-to-tell-mum-we-love-her-look-at-all-the-gifts-we-got-for-you-what-a-great-day/

Im“ RUE“ New research reveals consumer demand for gift cards remains high

G cyds confinue o be a growing and powerful consurmes gifting method, sccording 1o the biest esearch published
by the UK Git Card & Voucher Association (UKGCVAL compied by Globed Dt

The Staste of the Nation report, sponsoned by First Dasts, 3 giobel leader n commerce-ercbiing technology and
soluions. dehves info currert attitudes towards git cards. Out of the 2.000 UK consurmers surveyed, @ was found that
84% have purchased 3 gt cord & some point in ther SfeSme, and of those that have, 87% e purchasing oifl cards

o loast once @ yuor

Refiocing the aga-agnestic appeal of gift cards, purchessing penefration was high across off age penersions, with
8656 of Genesation X {35-54) and 86% of Generation ZAMilennial (16-34<) shoppers revealing they have purdhased a
oift card at some poirt in their lifetime, compared (o 2 shghtly lower 78% of Baby Boorners (554).

Perhaps mare surprisingly, # i the youngest generation (Generation Z/Millerinial) of corsumnens driving the frequency
of gift card purdhasing, with 44% of Generation Z/Millennials admitiing 1o buying a gift card 3t keast once every two
manths, compered o 35% of Generation X and just 16% of Baty Boomess.

When purchasad as » present, consumers spend an average of £27.64 when purdhasing gft crds, yet ~ in what is
ungquestionably good news for retalers - 87% of respondents sad they normally spend a higher amount than the
visue ongnally losded onto the card, during redempSon.

Dernonstrating how the true vilue of git cros can be fell well beyond e inSal ouay, upon redemption, shoppers
are spending an average £18.55 more thon the actual git crd value, equating o a 7% upl on stated aversge load
on 3 g card purchase (£27.684). And 96 6% of gt cd recients are spending thern within o yeor of receiving them.

Whale: the masjority of git cerd shoppers (50.1%) are most likely to purchore gift cardis from a retsler in a physical
=ore, 3 growing proportion of shoppers died orfine as ther preferred purchsing charmel, compared o when this
research was lest underinken in 2017 The rsing influence of digial charmels is aluo evidenced by the factons tho
influence the purchase of gift cards; 58.6% of respondents said that the ablity 1o redeem online = an influential &acior,
with over one in 10 (12.5%) srying the same for availstility of the g card on mobile.

Gail Cohen, direcior general of the LKGCVA, commentad: “The 2019 ressarch confirmms $he growing importance and
melevance of e gift card ox 3 consumes proposition across each generation of UK shoppers. However, with
Gereration Z and Milenmials leading the way in lenms of git card purdhasing frequency, it is now more essersal than
ever that the gift card ndusiry evolves 1o meet the changing needs snd desires of the modem consumer,”

Dorn Mores, senior vice president, head of gt solutions at First Dats and sponsor of the State of the Notion report,
commented: “This resecrch reaffemes our belief n the sustsinsble nture of the rapicly evolving gifting market.
Futhermore, it dessly underscores the key opporundes that we, as an industry, need 10 embrace to ensure our
products and seraces are highly relevant and deler berefits sooss the entire ecosystern. First Data is proud 1o
=upport s research projed.”
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Gift cards & vouchers soar in popularity

0 Comments

The UK gift card market is continuing to grow and support the UK retail market, despite the challenging
environment, according to latest industry data published by the UK Gift Card & Voucher Association (UKGCVA).

With research covering the second half of 2018, the report showed overall growth has increased by 10.73% year on
year. Gift card sales have increased across retail, experiential and third-party supplier sectors, with store branded
gift cards demonstrating particularly impressive growth at 16.64% for the period. This growth is being driven from
an increase of 33% through the business-to-business (B2B) channel and a growth of 4.5% through the consumer
sales channel.

Within the consumer sales channel, which includes gift card malls, online sales and sales of store branded gift
cards sold direct from retailers’ own stores, gift card malls have once again seen the greatest increase, comfortably
exceeding online consumer sales. However direct sales from retailers’ own stores, with a lower growth rate of 4.7%

in the period, is still where the majority of gift cards are purchased, accounting for 75.62% of all gift card consumer
sales.

Business-to-business (B2B) sales account for the largest percentage of growth, up by 22%, as more companies
utilise gift cards for incentive and reward schemes. In comparison, consumer sales increased by 3.94% in what is

historically their better-performing period, leading to an almost equal share of the market in this period between
B2B and consumer sales.

Digital gift cards are also increasing in popularity and experienced the highest growth in the second half of 2018,
when compared to paper and physical cards.
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RUGBY REP New research reveals consumer demand for gift cards remains high

Gift cards cornue 1o be a growing and powerful consumes gifting method, according to #xe lalest research
publizhed by the UK Gift Card & Voudhes Aszoaation (LKGCVA), conpiled by GotaiDats

The States of the Natian report, sponsored by First Data, a globad leader in commere-enabling technology and
solutions, delves irta ourent attudes towarts oifl cards. O of the 2,000 UK consumess surveyed, it was fourd
thast 84% have purchirsed » pift card at some poial in their ifetime, and of those thet have, 87% are pordasng git
caards ot lesst once a yesar,

Reflectng the age-agnostic sppesl of git cnts, purdhasng penetration was high across Al age generations, with
9% of Goneration X (35-54) and 86% of Generativn ZWMilerreas { 16-34s) <hoppars revesing they keve porchissed
2 gt card ot morne point in ther Heime, compered to a Sightly lower 76% of Baby Boarmers (564)

Prrtiaps mare surprsngly, & i the yaungest generation {(Generation ZMilernia) of consumess diving the
frequency of gift card purdhasing, with 44% of Generation Z/Mllennials admittng 1o buying a gt crd o least ance
every twa months, cormpared 1o 35% of Generation X and ju=t 16% of Baby Boomers.

When purchased = 3 presert, consumens spend an average of £27.62 when purchasing ot cards, yet - inwhet is
unguestionably good news for retadens - 67% of respondants sad $ey normally spend & higher amount than the
vathoe onginedty locsded oo the crd, durng rederpsion.

Demonsiratng how the true vilue of ot cards can be fell well beyond the intid autby, upon redemplion, shoppers
e spendng an average £18.55 mare $an the actual gift card value, equessting 3o 3 67% upift on sSied sverage
loexd an & gft crd purchase (£27.64). And 98.6% of git card recpients are spending them witin a year of recsving
themn.

While the majonty of gt Gt shoppers (50.1%) are mast Tkely fo purchase gifl cards from a retsier in a physcal
siore, 3 growing proportion of shappers dled onfne a5 fier preferred purdhasing channed, compered to when this
reseorch wees kst undertadon in 2017, The nsing influence of digital drannels is dlso evidenced by the facions that
infiuence the purchase of gft cords; 58.68% of respondent= said that e shilkty to redeem orfine is sn influengal
factor, with over ane in 10 (12.5%) saying the same for avaslabibty of e gift card on mabie.

Gesil Cohen, director generd of e UKGCVA, commented: “The 2019 ressarch corfirms $he growing irportanoe and
rdevance of the git Gard as = consumes propasition saass each generation of UK shoppess. However, with
Generation Z and Mkennials lecding #ie wary in termes of gt card purchessing frequency, i is now more essentisl
than ever $ixd the gift crd industry evolves to meet the changing needs and desres of the modern consume”

Darn Mores, serar vice president, head of git solutions ot First Datas and sponsor af the Siate of the Netan report,
vommented: “This ressaych resflemes our belief in the sustsnatie nature of the roidy evolving gfing market.
Furthermore, il clesrly undersoares the key onporiunitios Sl we, as an industry, neod o embrace o ensure our
products and services are highly neevant and deliver benefits across the ertire ecosystern. First Dusta is proud to
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Gift cards continue to be a growing and powariul consumer gifting method, according 1o e latast
research published by Mie UK Gift Card & Voucher Azzociston (UKGCVA). compied by GlobalDats.

The State of the Nation repart, spensored by First Data, a global leader in commeroe-enabling
technology and sclutions, deves inta current attitudas towards gt cards, Out of the 2,000 UK
consumens surveyed, it was found thet 84% have purchased 8 gt card at Some point in ther litetime,
and of thase that have, 87% are purchasing gift cards ot least once a year.

Reflecting the age-agnostc appeal of gift cards, purchasing penetration was high across all ags
Qancrasions, wih 8% of Ganeration X (36-54) and 86% of Genaration ZMilereia!{16.34s)shoppers  ENTIRELYTECHES

revealng thy have purchassad 8 gift card &t some point in their fifetime, compared 10 & siightly lower
78% of Baby Bocmars (55+). ENTIRE[Y CHARITY

Drscovn cur UK Rungioral Migazires.
priag e il :
driving the of giftt card hasing, with 44% of admitting 1o buyng NORTH WEST
@ gift card sl least once every two months. compared to 35% of Generalion X and just 16% of Baby
Boomers.

IRELAND #
‘When purchased as a present, consumers spend an average of £27.64 when purchasing gift cards, LONDONG

6l - in what is ungquestionably good news for retaders - 7% of respondents sakl thay normially spand

a highear amount than the value originally loeded anto the card, during redemption. MIDLANDS ‘v

NORTH EAST

Demanatrating how the true value of gift cards can be felt well beyand the inal outlay, upon SCOTLAND X
redemptan, shoppers are spending an average £18.55 more than the actual gift card value, aguating
0 8 67% upilt on 2iated averags koad on a Gilt card purchase {£27.64), And 98 6% of gift card
recipients are spending themn within a year of receiving them.

While the majority of gift card shoppers (50.1%) are mast likely to purchase gift cards from a retailer n X o,
@ phyysical stors, @ growing proportion of shoppers ched onling as their pratamed purchasing channel, mmﬁ ol
cornpared (o when this ressarch was fast undertsken in 2017 The rizing influenca of digital channels

is also ewdenced by the factors that nfluence the purchase of gift cards; 58.6% of respondents said

that the ablity to redeam onling 15 an nfluential factor, with over one In 10 (12 5%) saying the same

for avaitabilty of the it card on mobie

Gai Coben, director general of the UKGCVA, commented: “The 2019 ressarch confrme the growing
importance and relevance of the gft card as & acrass cach af UK
shoppars. However, with Genaration 2 and Milennials laading the way in teems of gift cand purch: 5]
frequency, it is now more essenlial than ever that the gt card industry evalves 1o meet the changing o e L S g,
needs and desires of the modem cansumer.” i ot £ T e T

Dom Marea, senor vice presicant, head of gift sclutions at First Data and spanscr of the State of the Lo faes Bidge o Cees g
Nation report, commanted. “This resaarch resflinms our beliel in the sustainable nature of te rapidly

evohing gifing market. Furthermore, # clearfy underscores the key opportunities that we, &= an

industry, need to embrace % ensura cur products and servicas are highly refevant and deliver benefita

07088 the entine ecosystem, First Data ks proud 10 support this ressarch project.” m Praste Card

"With Generation Z and Millennials leading the way s cutswis

in terms of gift card purchasing frequency, it is OS2 TN

essential that the industry evolves to meet the i e i
changing needs and desires of the modern P et
consumer.” mes

Gail Cohen, director general of the UKGCVA
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