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Continual success of gift card sector
highlighted at leading conference

Over 400 industry professionals from across the globe came together to discuss
ongoing trends and developments within the gift card industry, at the largest,
international conference of its kind based in the UK.

The UK Gift Card and Voucher Association (UKGCVA) conference, which took place
at the Grange Tower Bridge Hotel in London, welcomed a record number of
professionals from industry leading brands, retailers, tech and payment companies
and industry associations.

To accommodate for the growing interest in the event, it took place over two full
days for the first time.

Attendees gained exclusive access to the much-anticipated State of the Nation
2019 whitepaper, sponsored by FirstData, which revealed the latest consumer and
business insights into the gift card and voucher industry. Delegates discovered how
gift cards continue to be a popular gifting method, with 87% of shoppers
purchasing these products at least once a year.

Guests also heard from over 40 compelling speakers including Rt. Hon. Diane
Abbott MP and keynote speakers Talbott Roache, CEO and president of Blackhawk
Network, and bestselling author and futurist, James Wallman.

Talbott Roache - one of the most influential women in payments - provided a
global perspective on the gift card industry today, while James Wallman shared the
seven essential rules for working, living and giving today, based on decades of
research.

A new feature at this year's event, the Gift Card Lab, delivered back to back
interactive sessions, covering subjects such as launching and developing gift card
programmes, the growing popularity of cashless high streets, Corporate Social
Responsibility, social engagement and payment innovations.

The event celebrated the continuing success of the gift card industry, with a
particular focus on the growth of B2B and B2C channels.

Gail Cohen, director general of UKGCVA, said: “The gift card industry still continues
to grow and has never been more relevant to buyers and shoppers, as we move
towards a cashless society. The conference, which is the largest of its kind in
Europe provides members of the industry, UK and internationally, a chance to
explore, discuss and debate the elements that make up this thriving industry. This
is an annual platform to demonstrate where the industry is going and provides an
opportunity for brands to launch and share new innovations and products, as well
as network.

“This was our most ambitious event to date, welcoming delegates from across the
globe, to our new two-day format. And we anticipate next year's event to be even
bigger and better than before as the industry continues to grow and flourish.”

Sarah Poynter - Vice President, Account Services, the lead sponsor of the event,
said: “We are proud and privileged to support the UK's largest gift card conference.
The labs, seminars and panel sessions provided wonderful opportunities for
learning and the event raised the bar in promoting new innovations in the gift card
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Gift cards ‘driving increased shopper engagement and loyalty’

Eift cards are play e in driving customer loyalty and engagement, reveals new ressarch published by

e 3 groving

TUIRGOWAL

& Voucher Assoc

Its findings are based on The Stat= of the ©
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Gift cards driving increased shopper engagement and loyalty
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Gift cards are playing a growing rode in driving customer loyalty and
engagement. acoonding to the katest ressarch published by the LK Gaft Card &
Voucher Assocation [UKGCVA),

The State of the Nation report, compiled by GlobalData and sponsored by
First Data, surveyed 2,000 UK shoppers and found that almost a fifth (18.5%)
hurve Bescorme & fegulr cuttomer of & brand of organitation ster being ghen
one of thetr gift cards. This keyalty increases amongst a younger demcgraghic,
with 31% of Generation Z0illennial (16-24 year-old) shoppers stating that
thry have Beoarme a fepeal customer after being given a gift card,

The in-gdepth research, which looked into perceptions, attitudes and habits
wiithan the industry, alse pointed (o sigrs that gilt cands could be leveraged as
a strong weapon in the wider fight te malntain loyalty. It found that almost
three-quarters of UK consumers (73.5%) would be interested in the ability to
collect points or 1o receie cashback on future purchases when redeerming gift
cards, Howsesver, despite this, less than one quarter (23.1%) of gt card
managers (sunseyed separately as part of the study said they use gift cards as
part of & customer leyalty schefme.

Gail Cohen, director general of the UKGCVA, commented: “Owr research
found that gift cards are $&1 1o play Several orweial rodes in the oorming years
and, in particular, will serve an bmportant function in driving brand swaneness,
engagement and custaomer loyalty, “Gaft cards are & great way o intreduce a
CusLameT Lo & rvew brand and also help 1o build continued oustomers
engagement when used as part of a customer boyalty or incentive
programme, Tt is therefone more impartant than ever that the industry seeks
1o satisfy rapidiy-evoling shopper requirements by ensuning the mast
effective programmes and systems are in place, "Part of this, is for senior
management and the c-uite to work closehy with the gift card professianals
withén their erganisations 1o understand the true valee and potential that gift
cards can play in their marketing, loyalty and sales strategies,”

“The pesearch further highlights that gift card programmes miust meet the
eapectations of ever-evahving purchasing habits across multiple age groups.”
waid Dom Mores, Head of Gilt Solutions at First Data, and spordor of the State
of the Mation report. “Additienally. the research resnforces that a business”
branded currency strategy should incorparate an omai=channel consumer
capErisnce birodd & brand's plytical and digital dises.” For mare
information, visit htpawssw.uigova. coekidownloadsiState-of -the-Hation-
non=membars. pdf
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Continual success of gift card sector highlighted at
leading conference
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Crver 400 industry professionals from across the globe came together to discuss angoing trends and
developments within the gift card industry, at the largest, international conference of ite kind baged in

the UK By

The UK Gift Card and Voucher Association (LIKGCVA) conference, which fook place at the Grange
Tower Bridge Hotel in London, welcomed a record number of professionale from industry leading

brancs, retailers, tech and payment companies and ndusiry associations [4 PERTYﬁ

LA
To accommodate for the growing interest in the event, it took place over two full days for the first time.
RECRUITMENT i

Attendees gained exclusive access to the much-anticipated State of the Nation 2019 whitepaper,

sponsored by FirstData, which revealed the lales! consumer and business insighls info the gifl card RETAI LE

and woucher industry. Delegates discoverad how gift cards continue to be a popular gifting method, EN“RELYTECHEC
with 7% of ehoppers purchazing thess products at least once a yearn

Guests alse heard lrom over 40 compelling speakers including RL Hon. Diane Abbatt MP and ENTIRELY CHARITY

keynata spaakers Talbott Roache. CEC and president of Blackhawk Metwork, and bestsslling author
and futurist, James Wallman. Discover cur UK Ringicral Magazines

MARKETING o)

Talball Reache - ene of the most influential women in payments - provided a glabal perspective an
the gift card ndustry today, while James Wallman shared the seven essential rules for working, Iving
and giving today, based on decades of ressarch.

A new Feature at this year's event, the Gift Card Lab, delivered back 1o back interactive sessions,
covenng subjects such as launching and developing gift card programmes, the growing popularity of
cashless high streets, Corparate Social Responsibilty, soclal engagement and payment innovations, LONDONS

The event celebrated the continuing success of the gift card industry, with a particular fosus on the MIDLANDS 9

growth of B28 and B2C channals.

ENTIRELY
NORTH EAST
Gail Cohen, director general of UKGCWA, said: “The gift card mdustry il continues 1o grow and

has never been more relevant to buyers and shoppers, as we move lowards a cashless society. The Sc OTLANDX

conference, which s the largest of ita kind in Europe providea members of the industry, UK and
internationally, a chance 1o explore, discuss and debate the alements that make up this triving

industry. This is an annual platform to demonstrate where the industry is going and provides an _
oppartunity for brands to launch and share new innovations and products, aa well B natwork. WEST .«
“This was our most ambilious event 1o dale, weleoming delegstes fram aeross the globe (o our new ENTIRELYWALES
two-day format. And we anticipate next year's event to be even bigger and batter than before as the ﬁ -
industry continues to grow and flourish.” KSHIRE- . -

Sarah Poynter - Vice President, Account Services, the lead sponsor of the event, sald: “We are
proud and privileged to support the UKs largest gift card conference. The labs, seminars and panel
seasions provided wonderful opportunities for leaming and the event raised the bar in promoting new
inncvatiaons in the gift card indusiryg”

"This was our most ambitious event to date,
welcoming delegates from across the globe. And
we anticipate next years event to be even bigger
and better than before as the industry flourishes."

Gail Cohen, director general for the UKGCVA
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Continual success of gift card sector highlighted at
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Over 400 industry professionals fram across the giobe came togather to discuss ongoing rends and
developments within the gift card industry. at the largeet, international conferance of ite kind based in

v LK,

The UK Gift Card and Youcher Associafion (LIKGCWA) conference, which took place at the Grange _
Tower Bridge Hotel in London, welcomed & record number of professionale from industry leading MARKETING
brands, retailers, tech and payment companes and mdusiny associabions PROPERTY“

To accommodate for the growing interest in the event, it took place over two full days for the: first time.,
RECRUITMENT Ht

Attendess geined exclusive sccess to the much-anticipated State of the Mation 2013 whitepaper,

aponsored by FiratDara, which revealed the latest consumer and business ingsights o the gift cand RETA":@

and voucher industry. Delegates discoverad how gift cards confinue to be a popular gifting mathod, YTEC il
with B7% of shoppers purchaeing thess products at least once a year. ENTIREL H

Guests also heard from over 40 compelling speakers including R Hon. Diane Abbott MP and ENTIRELY CHARITY
Do

keynote speakers Talbott Roache, CEO and president of Blackhawk Metwork, and bestsalling author
and futurist, James Wallman. o LUK Rengicraal Magazines
Ly
TH EAST

Talboll Roache - one of the most infleential women in payments — provided a global perspective on
the gift card industry today, while James Wallman shared the seven essanfial rules for working, living
and giving today, based on decades of ressarch.

A new leature at this year's event, the Gili Card Lab, delvered back to back interactive sessions,

covening subjects such as launching and developing gift card programmaes, the growing popularity of

cashless high streets, Corporate Socal Responsibility, social engagement and payment innowations. NDONS&

The event celebrated the continuing success of the gift card indusiry, with a particular focus on the MIDLANDS v

growth of B2B and B2C channals.
OR

Gail Cohen, director general of UKGCWA, said: ‘The gift card induatry etill continues to grow and - =

has never been more relevant lo buyers and shappers, 85 we mave lowards a cashless sociely, The SC OTLANDX

conference, which is tha largest of its kind in Europe provides mambers of the industry, UK and
internationally, & chance to explors, discuss and debate the elements that make up this thriving m

industry. This is an annual platform te demanstrate where the industry B going and provides an '
oppartunity for brands to launch and ghare new innovations and products, as wall as natwaork. SOUTH WEST
“Thiz wes our most ambiicus event o date, welcoming delegstes from across the globe to our new ENTIRELYWALES 3%
bevo-chay Tormat, And we anficipate next year's event o be even bigger and betler than before as the ENTRELY i
industry continues to grow and flourish.” YORKSHIRE- ; -

Sarah Poynter - Vice President, Account Services, the lead sponsor of the event, said: “We are
proud and privileged to support the UKs largest gift card conference. The labs, seminars and panel
eessions provided wonderful opportunities for laaming and the avent raised the bar in promoting new
Innowatians in the gift card industry.”

"This was our most ambitious event to date, ance ymame engsc e e
welcoming delegates from across the globe. And 2 e of o 200 e e
we anticipate next years event to be even bigger s Ut g v s
and better than before as the industry flourishes.” o L wyem b B o

Gail Cohen, director general for the UKGCVA e e s it
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The Gift Card and Voucher Association
conference highlights continued success
for the sector
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Guer 480 industry professionals fram acrass the glaba came tegether to discuss

ongoing trends and developments within the gift card industry, at the largast,
intermational conference of its kind based in the UK, Welrack

e

Thee LK Gift Care and Veucher Association (UKGEVA) conference, which teek placs 5t the
Grange Tawer Bridge Hotel In London, welcomed a recerd number of prafessionais fram
Industry-leading brands, retailers, tech and payment companies and industry associations.

e Showman-s

irury

To accommadate for the growing inberest In the event, & fook place over twa full days for
the first time.

Attencd=ss gained sxclushee access to the much-anticipated State of the Mation 2019
whitepaper, sponsared by FrstData, which revealed the [atest consumer and business
Insights into the g#t card and voucher Indusiry.

Drelegates discovered how oift cards continue to be & pepular gifting methad, with &7 af
shoppers purchasing these products at least once a year.

Guests also haard fram over 40 campeling speakers inciuding AL, Hon. Diare Abbott MP
and keyncte speakers Talbott Roache, CEG and presicent of Blackhawk Network, and James
Wallman, bestsalling auther and futarist,

Talbott Aoache - one of the most influential women In payments - provided a global
perapective on the gift card industry teday, while James Walman shared the seven
eszential ruies for warking, Iving and giving today, based an decades of research.

A& rew feature at this year's event, the Gift Card Lab, deSverec backs-to-back interactive
sessions, covering sublects such as laurching and developing gift card programmes, the
grewing papularity of cashiess high straets, canporate soclal raspansibiity, socal
engagement and payment innovaticrs.

Th want calabrated tha cortinuing sucoess of tha gift card industry, with 3 parbcular Faeus

on the growth of B28 and B2C channels. [rr—

shen, director general of UKGCUA, sald: “The gift card Industry stil continues te graw
and has rever been mone relevant ta buyers and shopoers, 85 we move towards & cashless
sadaty.

“The canference, which |s the largest af #= kind in Burape, provides members of the

Ingustry, UK and internatianally, @ chance to axplore, 4iscuss and debate the ekements that
miake up this thiving industry. This (s en anmal platform to demonstrate where the ENTE R NOW
INGUSLTY I§ going and provides an epparunity for Brands ta launch and share new
Innawations and products, as well as netwark, e

“This was our mest amaRices event to date, weleoming delagates from scrose the globe, to
B new bty format, And we antiopate nect year's svent b be even bigger snd better
than bafore as the Industry cantinues to graw and flourish,*

Sarah Poyrer - vics president, Anount Services, the lead spersor of the svent, said: "t
are proud and privileged to SUPEOTT thes UK'S largest gift card conference. Tha labs,

seminars and panel sexsions provided wonderfdl appertunities for lzaming and the event
raksed the Bar In promoding new inrowations in the gift card Industry.” T
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Gift cards driving increased shopper engagement and loyalty

=< View more news

Gilt cards are playing 2 growing role in driving customer loyalty and
engagement. according to the latest research pulblished by the UK Gift Card &
Vgucher Association (UKGCVAL

The State of the Mation report, compsled by GlobalData and sponscred by
First Data, surveyed 2,000 UK shoppers and found that almost a fifth [18.5%)
P becomie & regular cumomer of & brand or orpanisstion after being given
ane of thelr gift cards. This keyalty increases amongst a younger demographic,
with 31% of Generation iMillennial (16-24 year-pid) shoppers stating that
they have become a repeat customer after being given a gift card.

The in-depth research, which looked into perceptions, attitudes and habits
within the industry, alsa peinted to signs that gilt cands could be leveraged as
 strong weapon in the wider fight o maintain loyalty, It fpund that almest
threesquarters of UK consumers (73,5%) would be interested in the ability to
collect points o 10 receive cashback an fufure purchases when redesrming gift
cards, However, despate this, less than one quarter (23.1%) of geft card
managers (surveyed separately as part of the study) said they use gilt cards as
part of a customer layalty scheme.

Gail Cohen, director general of the UKGCOWA, commented: “Our research
fawnd that gift cards ane 61 1o play Several crocial reles in the coming years
and, in particular, will serve an impontant function indriving brand awaneness,
engagement and customer loyalty, “Gift cards ane a great way to introduce a
curstomer o & new brand and alse help 1o build continued customes
engagement when used as part of a oustomer keyalty or incentive
programme, It is therefore more impartant than ever that the industry seeks
b satisty rapidhy-evalving shopper requirements by enswning the mast
effective programmes and systems are in place, “Part of this, Is for senior
management and the c-suite 1o work closely with the gift card professionals
within their ofganisations ta understand the true value and potertial that gift
cards can play in their marketing, loyalty and sales strategies.”

“The research further highlights that gift card programmses must meet the
eapaectations of ever-svalving purchasing habits across multiple age groups.”
said Dom Morea, Head af Gift Solutions o First Data, and sponsor of the State
of the Matien repot. "Additionally. the research resforces that a Business'
branded currency strategy should inconporate an ommi-channe consumer
experience sorods & brands physical and digital aise13.” For mare
Infarmation, visit: httpoffwses.wicgov. couukdownloads/Sate-of -the-Nation-
non-membaers. pdf
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Gift cards driving increased
shopper engagement and loyalty

Gift cards ore playing o growing role in driving customer loyalty and
engagement, according to the latest research published by the UK Gift Card &
Voucher Association (UKGCVA)

The State of the Nation repart, compiled by GlobalDate and sponsored by
First Dota, surveyed 2,000 UK shoppers and found thot almost o fifth (18.5%)
have beceme o regulor customer of o brond or organisotion after being given
ane of their gift cards,

This loyolty increases amaongst a younger demographic, with 31% of
Generation Z/Millenniol (16-34 year-cld) shoppers stoting thot they have
become o repeat customer after being given o gift card.

The in-depth research, which looked into perceptions, ottitudes ond habits
within the industry, olso pointed to signs that gift cards could be leveraged as
a strong weapon in the wider fight to maintain loyalty. It found thot almost
three-quorters of UK consumers (73.5%) would be interested in the ability to
collect points or to receive cashback on future purchases when redeeming gift
cards.

However, despite this, less than one quarter (23.1%) of gift cord manogers
(surveyed separately as part of the study) said they use gift cards as part of o
customer loyalty scheme.

Gail Cohen, director general of the UKGCVA, commented. "Our research found
that gift cords are set to play severol cruciol roles in the coming years and, in
particular, will serve on important function in driving brand awareness,
engagement and customer loyalty,

*Gift cards are o great way to introduce o customer to o new brand and also
help to build continued customer engogement when used as part of o
customer loyolty or incentive programme.

‘It is therefore mere important than ever that the industry seeks to satisfy
rapidly-evolving shopper requirements by ensuring the most effective
progrommes ond systems are in place.

“Part of this, is for senior monagement ond the c-suite to work closely with the
gift card professianals within their organisations to understand the true value
and potentiol that gift cards can play in their morketing, loyalty ond sales
strategies”

“The research further highlights that gift cord programmes must meet the
expectations of ever-euclvln? purchasing habits across multiple age groups,”
soid Dom Morea, Head of Gift Solutions ot First Dato, and sponsor of the
State of the Nation report. "Additionclly, the research reinforces that a
business’ branded currency strategy should incorparate an omni-channel
consumer experience ocross o brond's physicol and digital ossets”

For more information, please visit: http/fwwwukgovo co.uk/downloods/Stote-
of-the-Mation-non-members.pdf

‘Plense note thot gift cards refers to digitol, voucher and physicol products.
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Retail Jeweller

Gift cards help increase consumer
loyalty, finds report

23 MAY 2019 * BY SIOBHAN HOLT

Research published by the UK Gift Card & Voucher Association (UKGCVA) found
18.5% of consumers became regular customers of a brand or organisation after
receiving a gift card.
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Why retailers shouldn't underestimate the

value of gift cards
RTIH .

By Gail Cohen, Director General of the UK Gift Card and Voucher Association Scott Thompson

The struggles currently faced by the High Street have been well-documented in recent
years. While it may be tempting to blame these woes on the rise of e-commerce, it Latest Article
unfortunately doesnt seem to be that straightforward, with some of the biggest online-

only players reportedly encountering financial difficulties.

In such a challenging environment, retailers must be responsive to consumers’ changing
demands, and any strategy that can drive consumer footfall and encourage greater spend
should be embraced wholeheartedly.

Top 10: last week's most

popular retail technology
annual State of the Nation research, which seeks to explore UK shoppers’ attitudes articles

The UK Gift Card and Voucher Association (UKGCVA) recently published its bi-

towards gift cards - be they physical, digital or paper. The results of this year's survey,
sponsored by First Data, highlighted their enduring popularity amongst consumers of
all ages and revealed them to be an extremely useful tool for retailers looking to attract

and retain customers.

Follow Us
The report showed that a massive 83.7% of UK shoppers have purchased a gift card at
some point in their lives. Perhaps even more significantly, the youngest generation ° °
Z/Millennial generation (aged 18-34) shoppers represent the most frequent purchasers.
43.7% of this age bracket purchase one at least once every two months, as opposed to ADYEN'S 2019 GLOBAL
34.8% of Generation X (aged 35-54), and just 16.3% of baby boomers aged 55 and RETAIL REPORT
above.
With demand so high, here are just four of the ways that a well-managed gift card :;‘;umau::s
scheme can be of great benefit to retailers. costing Il .
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Attracting new customers business? f!\ ’
One of the most obvious benefits for retailers is the ability to attract new customers; gift |

cards can play an important role in driving brand awareness and engagement. Often, the
recipient is not already a customer of that particular brand, enabling retailers to build
relationships with shoppers they may have otherwise struggled to reach. Giving
consumers the option of spending their gift cards online provides retailers with
additional data collection opportunities, helping them to expand their marketing lists.
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Gift cards driving increased shopper engagement and loyalty

Published on 21/05/2019 by Fiona Briggs in Data Time, Research
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Gift cards are playing a growing role in driving customer loyalty and engagement, according to the latest research published
by the UK Gift Card & Voucher Assaociation (UKGCWVA).

The State of the Nation report, compiled by GlobalData and spansored by First Data, surveyed 2,000 UK shoppers and
found that almost a fifth (18.5%) have become a regular customer of a brand or organisation after being given ane of their
gift cards.

This loyalty increases amongst a younger demographic, with 31% of Generation Z/Millennial (16-34 year-old) shoppers
stating that they have become a repeat customer after being given a gift card.

The in-depth research, which looked into perceptions, attitudes and habits within the industry, also pointed to signs that gift
cards could be leveraged as a strong weapon in the wider fight to maintain loyalty. It found that almost three-quarters of UK
consumers (73.5%) would be interested in the ability fo collect points or to receive cashback on future purchases when
redeeming gift cards.

However, despite this, less than one quarter (23.1%) of gift card managers (surveyed separately as part of the study) said
they use gift cards as part of a customer loyalty scheme.

Gail Cohen, director general of the UKGCVA, commented: “Our research found that gift cards are set to play several crucial
roles in the coming years and, in particular, will serve an important function in driving brand awareness, engagement and
customer loyalty.

“Gift cards are a great way to introduce a customer to a new brand and also help to build continued customer engagement
when used as part of a customer loyalty or incentive programme.

‘It is therefore more important than ever that the industry seeks to satisfy rapidly-evolving shopper requirements by ensuring
the most effective programmes and systems are in place.

“Part of this, is for senior management and the c-suite to work closely with the gift card professionals within their
organisations to understand the true value and potential that gift cards can play in their marketing, loyalty and sales
strategies.”

“The research further highlights that gift card programmes must meet the expectations of ever-evalving purchasing habits

across multiple age groups,” said Dom Morea, head of gift solutions at First Data, and sponsor of the State of the Nation
report. “Additionally, the research reinforces that a business’ branded currency strategy should incorporate an omni-channel

consumer experience across a brand's physical and digital assets.”
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