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FOLLOWERS
(month on month)

26,719 7,248 8,861 
   
4.4% 3.2% 7.6%



RESULTS

Date Member FB Reach IG Reach Tw Impressions Total

1.12.23 M&S 7,624 3,019 17,201 27,844

2.12.23 Argos 3,423 4,924 17,301 25,648

3.12.23 WHSmith 1,533 4,827 20,228 26,588

4.12.23 INCOMM 3,589 2,652 21,896 28,137

5.12.23 River Island 2,497 4,837 14,012 21,346

6.12.23 Currys 3,499 2,619 24,547 30,665

7.12.23 Motivates 2,049 4,674 12,481 19,204

8.12.23 lastminute.com 825 1,029 9,592 11,446

9.12.23 Theatre Tokens 1,468 1,398 7,423 10,289

10.12.23 Tesco 2,127 3,732 24,647 30,506



RESULTS

Date Member FB Reach IG Reach Tw Impressions Total

11.12.23 John Lewis 2,504 3,014 14,110 19,628

12.12.23 New Look 1,420 2,627 10,882 14,929

13.12.23 Top Tips/EVERYWISH 1,698 630 6,456 8,784

14.12.23 M&S 2,855 3,201 11,259 17,315

15.12.23 Halfords 2,141 1,249 6,803 10,193

16.12.23 Mitchel & Butler 1,794 5,130 9,062 15,986

17.12.23 National Book Tokens 1,489 1,112 8,145 10,746

18.12.23 WHSmith 3,294 4,460 9,525 17,279

19.12.23 Top Tips/EVERYWISH 1,347 762 5,565 7,674

20.12.23 Sainsburys 4,541 2,634 9,352 16,527



RESULTS

Date Member FB Reach IG Reach Tw Impressions Total

21.12.23 Tesco 2,219 6,413 14,271 22,903

22.12.23 Theatre Tokens 5,379 2,332 10,279 17,990

23.12.23 Record Tokens 1,474 1,011 5,024 7,509

24.12.23 Aldi 1,875 2,332 8,763 12,970

25.12.23 One4all 5,937 3,607 19,482 29,026

26.12.23 Top Tips/EVERYWISH 1,110 1,558 4,894 7,562

27.12.23 Top Tips/EVERYWISH 1,303 1,154 6,486 8,943

28.12.23 lastminute.com 1,845 2,060 6,433 10,338

29.12.23 Top Tips/EVERYWISH 2,711 1,402 5,721 9,834

30.12.23 Theatre Tokens 8,305 3,360 12,720 24,385

31.12.23 Top Tips/EVERYWISH 1,725 1,646 6,569 9,940

1.1.24 Aldi 5,499 4,082 22,450 32,031



         Notes / Comments:

● December Campaigns total reach surpassed 500,000
● Followers increased across all platforms increasing the most on Twitter with 

over 1,000+ followers
● Our giveaway with Aldi (1.1.24) had the highest reach at 32,031 and the highest number of entries at 4,000+
● 2nd highest reach was with our Currys giveaway (6.12.23) at 30,665 
● 3rd highest reach was with our Tesco giveaway (10.12.23) at 30,506
● After using different call to actions we saw increased user engagement with posts shared more frequently
● Twitter and Facebook users continue to share personal photos with us when entering the giveaways
● Lots of our followers stayed loyal, entering our giveaways most days throughout December
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